





ABOUT MERCATO
455,000 SF GLA | 315,000 Restaurant & Retail | 140,000 SF Class A Office Space

Anchored by the area’s only Whole Foods Market and Nordstrom Rack plus
Silverspot Cinema, a 12-screen luxury movie theatre

48 upscale shops & restaurants | 13 offices

2015 overall retail comp sales $500/SF

National restaurant sales over $1,000/SF

92 Luxury Condominiums | 49 Single-Family Homes & Villas

More than 80 vibrant events held year-round

78,500 Annual Average Daily Traffic

“ Mercato draws a customer that is younger,
Detter educated and earns more.” ’,

$120k+ Average HH income
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73% are college graduates
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69% are female
34.7% are 18 to 44 years old
60% of traffic is during the day

*Third-party intercept study,
geofence research & U.S. Census
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Florida 76.3%
Midwest 9.1%
Northeast 8.4%

“ Mercato draws
significantly more
local, yearround
residents than
oth Avenue South. ,,

Mercato 5th Avenue South
Collier County 56.3% 49.6%
Lee County 14.6% 5.8%
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